
DR. INGRID D. FRAY
23 JEFFERSON STREET
FREEPORT, NY 11520
CELL (516) 984-6117
EMAIL: frayi@stjohns.edu

EXPERIENCE:

21 Degrees LLC. Skincare /Consultancy December 2021-Present
Founder and CEO

Formed as a consultancy in 2021 for Caribbean Beauty Brands, 21 Degrees now represents 22 Caribbean Skincare Artisans in 9 Caribbean Countries: Bahamas, Barbados, Carriacou (Region of Grenada), Dominican Republic, Grenada, Guyana, Haiti, Jamaica, and Trinidad & Tobago.  Products are farmed, handpicked and handmade, utilizing plants & extracts from those nations.

· Consultant, distributor, and private label of close to 100 skincare products for Women, Men and Children.
· Products consist of skin and body care products for Women, Men and Children, such as baby body butters, body scrubs and beard oils.
· Liaison between the brands and potential international stores, looking to purchase products and spacing.
· Brands interested and looking for further information include CVS, HSN, Ross Stores, Amazon private meeting, Walmart, Convenience Travel Kits (Walgreens, Target, and CVS stores representation)
· Intermediary between the FDA and the companies to enforce cosmetic and skincare regulations in the USA.
· Secured meetings with 42 International and National Retailers to distribute brands. 
· Responsible for Advertising, Marketing and Public Relations of brands utilizing creative introduced by 21 Degrees.
· Created subscription box service for those wanting to utilize brands monthly.
· Organized international shipping contracts with UPS and DHL to import and distribute brands internationally.
· Introduced brand marketing to each individual brand, including their social media and print outlets. 
· Received 180,000+ views and interest in 2 months of the brand formation. 
· Please see PowerPoint for additional information about the brand. 
· Please see companies and products attached. 
· https://app.rangeme.com/suppliers/21-degrees-13473b/brands/501753


ST. JOHNS UNIVERSITY, NEW YORK, NY/September 2007 - Present
Tenured Associate Professor, Department of Management, Peter J. Tobin College of Business

Introduction to Business, Organizational Behavior & Ethics (MBA Class), Operations Management, Entrepreneurship (MBA), Personal Administration, Administrative & Organizational Behavior, Human Resources Management, Sustainability (MBA), Corporate and Social Responsibility, Discover New York, Leading Modern Organizations, Strategic Management, International Business, Seminar in Strategy, Managing Sports Careers, Small Business Management

Adjunct Professor: 	September 2007 – September 2009 Promoted to…
Instructor:  		September 2009 – September 2012 Promoted to... tenure track Assistant Professor
Assistant Professor: 	September 2012 - September 2019 Promoted and Tenure to…
Associate Professor:	September 2019-Present

· Study of the fundamental functions of management within corporations: Structure and fundamentals of planning, organizing, leading, and controlling
· Instruct and examine the competitive environment which broadly influences how firms operate and strive to survive.
· Teach and introduce the fundamental decision-making processes that shape the operating features of the organization.
· Aid students understand the strategic implications of running a world class organization from the operational perspective.
· Educate on some of the decision-making techniques that working managers use in their operating environment.
· Examine and teach methods of designing the structure of organizations, the functions of management, and research findings from the behavioral sciences that serve as a foundation for understanding how people relate.  
· Assist students in developing a basic understanding of essential and effective processes of management and human relations in administration.
· Entrepreneurship professor – Aid students to develop and practice the management skills necessary to recognize opportunity and to cultivate ideas into successful new ventures.
· Help students identify the strategic problems of an organization and find potential solutions. 
· Help students complete an internal and external analysis.
· Aid students develop solutions to a firm’s strategic issues.


DRESS FOR SUCCESS: NASSAU COUNTY, LONG ISLAND INC.
Founder and President/August 2002 – 2007

Dress for Success is a Worldwide non-profit organization that provides business appropriate clothing to low-income women seeking employment.  The organization was started in 1996 and has now expanded to 95 affiliates in six countries.  To acquire an office requires a year of preparation including presentations, recommendations from government and a business plan. I was 1 of 4 applicants chosen out of over 2000 applicants in 2002.   Please visit www.dressforsuccess.org. 

· Founded office on Long Island, New York, with expansion of 3 offices in 3 years.
· Directed all marketing, press, fundraising events, and branding for Dress for Success Nassau County
· Developed marketing strategy based on the nature of the market and organizational budget.
· Negotiated with media agents to ensure adherence to and promotion of mission.
· Planed and oversaw all cause-related marketing and fundraising events, including alignment with Ralph Lauren Corporate.
· Managed brand (legal, trademark violations, business materials, etc.) to ensure consistency. 
· Researched professional literature to stay informed of trends and innovations affecting nonprofit industry.
· Directed internal control and modification as it applies to business and financial operations of Dress for Success
· Supervised and develops employment retention programs/operations.
· Oversaw and coordinates communication and technology requirements for Dress for Success current and anticipated needs.
· Increased public funding and government relations pertaining to Dress for Success Worldwide.
· Responsible for working with Kathleen Rice, Nassau County District Attorney, County Executive, and law enforcement officials. 
· Reported directly to the Dress for Success board of directors.


PHILIP MORRIS MANAGEMENT CORP./DOMESTIC VIOLENCE AWARENESS & WOMEN’S PROGRAMS
Marketing/August 2000 - August 2002

· Research coordinator for Philip Morris Companies, Kraft Foods North America and Miller Brewing Company on subjects relating to domestic violence and women’s programs.  
· Developed the Philip Morris Domestic Violence Brochure in Spanish and English.  Brochure is used for National and International distribution. Conducted research on cyber stalking, stalking and teen violence.
· Creative director for design and content of all printed promotional materials, including ads in publications and journals    
· Support the Vice President in all aspects of internal and external programs and events, including planning, coordination and execution of luncheons and dinners for Philip Morris Companies supported organizations.
· Established corporate partnerships with Estee Lauder Companies, Liz Claiborne, Katharine Gibbs Business School, Verizon Corporate, and Law Enforcement officials to launch workplace violence programs.
· Responsible for Philip Morris Companies quarterly lunch and learn programs.  Topics include: The impact of September 11 on future generations.


PHILIP MORRIS U.S.A./DISCOUNT BRAND/BASIC TOBACCO DIVISION
Brand Marketing/January 1999-August 2000

· Member of the Philip Morris USA 1999 and 2000 Orientation Committee
· Responsible for set-up and off-site overviews for new MBA PMUSA employees in brand marketing and those recently promoted
· Assist with on-going business for Brand Assistants,  includes request from advertising agency and outside vendors
· Assist in the development of quarterly presentations to Chief Executive Officer and Senior Vice President 

ESTEE LAUDER COMPANIES INC.,/CLINIQUE INTERNATIONAL/CLINIQUE DOMESTIC
Creative Marketing & Promotional Services/December 1996-December 1999

· Established Collateral Tracking Report for Director and Vice President of Promotions
· Responsible for Canadian timetables within Promotions for Gift with Purchase 
· Participated in meetings with Senior Management to discuss status of gifts and future territories.
· Assisted in trafficking of copy and layout of International Television and Print ads.
· Coordinated distribution of all marketing and advertising materials to Estee Lauder International includes 23 countries

WARWICK BAKER O’NEILL ADVERTISING., NY
Account Executive, Sept 1993-Nov. 1996/Lysol Products, Swarovski Crystals, Dana Buchman, Crunch n Munch, Polaner All Fruit, and Empire Blue Cross/Blue Shield

· Oversaw brand from advertising, marketing, and public relations
· Performed competitive analysis of the market and presented recommendations to Senior Management
· Maintained on-going business: client requests, competitive activity, legal, creative, etc.
· Responsible for billing/accounting process for account receivables and Chief Financial Officer

EDUCATION:

UNIVERSITY OF MARYLAND, University College, Adelphi, MD
· Doctor of Management, August 2012

UNIVERSITY OF PHOENIX, Phoenix, Arizona
· Master of Business Administration,  Management, June 2004

FAIRLEIGH DICKINSON UNIVERSITY, Teaneck, New Jersey
· Bachelor of Arts , Advertising and Public Relations, May 1991

PROFESSIONAL ACCOMPLISHMENT:

· 2023 Secured meetings with 42 International and National Retail brands. (see attached)
· 2023 Outstanding Leadership Award – Sigma Iota Epsilon – Management Fraternity Inductee
· 2023 Do Business in Jamaica Private Networking Invitee 
· 2023 – Aiding 22 Artisans, in 9 countries, introduce their skincare products into the United States 
· 2022 Roundtable Speaker for Prime Minister of Jamaica: Andrew Holness - Luncheon – Do Business in Jamaica Luncheon with the Honorable Aubyn Hill, Minster of Industry, Investment, and Commerce of Jamaica
· 2022 Invite of the Office of the Consulate General of Jamaica – March to represent Jamaica in annual Caribbean Day Parade
· Formed consultancy – 21 Degrees LLC to introduce farmed skincare by 22 companies in 9 Caribbean Countries (see attached)
· 2021 Guest Speaker/MC – Launch Party for Introduction of Caribbean Brands into the USA - Presented Awards to the: Consulate General of the Bahamas, Consulate General of Jamaica and, Consulate General of Barbados
· 2008 Community Service Award Recipient – Soroptimist International
· 2008 – Citation - Nassau County Executive Thomas R. Suozzi
· 2008 - Certificate of Recognition – Office of Kate Murray, Town of Hempstead Supervisor
· 2007 Women of Distinction Magazine: Distinction Magazine
· February 2007 Feature Story – Newsday/Life and Style 
· 2006 Honored by the National Organization for Women 
· 2006 New York State Assembly Citation for the founding of Dress for Success
· 2005 New York Times feature Article
· 2005 New York Daily News Feature Article
· 2003 Featured Long Island News
· 1995 Awarded by Institute of Advanced Advertising Studies for outstanding advertising work 
· Winner of Business planning for Toys R Us and Snapple Soda

GRANTS:

· Secured $500,000 in grant funding for Dress for Success Nassau County within four years

