
OFFICE OF MARKETING AND COMMUNICATIONS 

Videography Creative Brief

1. PROJECT OVERVIEW

Project Title: _______________________________________ 

Date: _____________________________________________ 

Requestor/Department:______________________________ 

Account Director/Project Manager:_____________________ 

Creative Lead/Videographer: __________________________ 

Video Overview/Elevator Pitch: 
A short, high-level summary of the video’s purpose and story. 
__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

Background/Context:
Briefly describe the reason for the video. What need or 
opportunity does it address? Is it part of a campaign, event, or 
ongoing initiative? __________________________________ 

__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

2. PROJECT OBJECTIVES

Main goal of this video? ______________________________ 

__________________________________________________
__________________________________________________

__________________________________________________

__________________________________________________

(e.g., promote enrollment, highlight student success, celebrate 
an event, enhance brand awareness, drive donations, etc.)

 What should viewers think, feel, or do after watching it?
__________________________________________________

__________________________________________________

__________________________________________________

3. TARGET AUDIENCE

Target audience please be as specific as possible  
(e.g. prospective students, current students, parents, faculty/
staff, general public. etc.): ____________________________ 

__________________________________________________

Call to action (e.g. visit website, scan QR code, share this video, 
etc.):______________________________________________ 

__________________________________________________

What’s important to them, and what tone or storytelling 
 approach will best resonate?

__________________________________________________

__________________________________________________

__________________________________________________

4. KEY MESSAGE/STORYLINE

What is the core message or story? _____________________ 

__________________________________________________

__________________________________________________

__________________________________________________

What are the supporting points or takeaways? ___________ 

__________________________________________________

__________________________________________________

__________________________________________________

If applicable, provide a rough outline or script direction.

__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

5. TONE AND STYLE

Describe the desired mood or visual style (e.g., inspirational, 
cinematic, heartfelt, upbeat, documentary-style, interview-
driven, etc.) ________________________________________ 

__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

Include references or links to sample videos if available.

__________________________________________________

__________________________________________________

__________________________________________________

 Voiceover Needed? q Yes q No
(Important: include cost considerations if a professional 
voiceover is required)

6. DELIVERABLES

Requested due date: __________________ 

Final Outputs/Preferred video type:

q   B-roll only (no interviews or audio)

q Interviews/testimonials



q Full event coverage	 q Highlight/recap video 

q Scripted/produced video

q Other:___________________________________________

Preferred video length:

q 15 sec	 q 30 sec	 q 1 min	 q 2–3 min

q Other:___________________________________________

Orientation/format:	 q Horizontal (16:9)	 q Vertical (9:16)

	 q Square (1:1)	 q No preference

Intended platform(s):	q Instagram	 q TikTok	 q YouTube

	 q Facebook	 q LinkedIn	 q Website

Closed Captions/Subtitles:	 q Yes	 q No

Thumbnail Image Needed:	 q Yes	 q No

7. LOGISTICS AND PRODUCTION DETAILS

Shoot Dates/Locations (this can be filled out once we have a 
Kickoff/Pre-Production meeting:________________________

__________________________________________________

__________________________________________________

__________________________________________________

Participants/Talent: (include names, titles, and contact info  
if known)___________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

Interview Questions/Talking Points:_ ____________________

__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

B-roll Needs: (e.g., campus shots, events, classroom activity, etc.)

__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

Props/Wardrobe/Setup Considerations:
__________________________________________________

__________________________________________________

__________________________________________________

__________________________________________________

Who is responsible for any associated costs?
__________________________________________________

__________________________________________________

8. BRANDING & CREATIVE CONSIDERATIONS

Branding Requirements: Logos, colors, fonts, lower-thirds, 
intro/outro animations, etc.____________________________

__________________________________________________

__________________________________________________

Messaging Requirements: Taglines, mottos, or key phrases to 
include.____________________________________________

__________________________________________________

__________________________________________________

Do Not Include: Any elements, imagery, or messaging that 
should be avoided.___________________________________

__________________________________________________

__________________________________________________

9. TIMELINE

Kickoff/Pre-Production Meeting:________________________

Filming Dates:_______________________________________

Rough Cut Due:_ ____________________________________

Final Cut Due:_______________________________________

Event or Launch Date:_ _______________________________

10. STAKEHOLDERS & APPROVALS

Primary Contact:_____________________________________

__________________________________________________

Reviewers/Final Approvers:____________________________

__________________________________________________

11. SUCCESS METRICS

How will the success of this video be measured?___________

__________________________________________________

__________________________________________________

__________________________________________________

(e.g., engagement, shares, attendance, inquiries,  
brand reach, etc.)
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