CHE 1100 College Chemistry - A study of some of the basic concepts of chemistry, with an

emphasis on chemical stoichiometry and the relationship between the periodic table and the
chemical and physical properties of elements and their compounds. A preparatory course for
General Chemistry (CHE 1210) for students whose background in science is weak and for
those who have had no prior CHE course. Credit: 3 semester hours.

CUS 1115 Computer Prog Fund I- Introduction to computer programming concepts and

applications using a current, object-oriented programming language. Credit: 3 semester hours.

CSS 1005 Fundamentals of Cyber Security- Issues involving hackers, malware, social theories,

protocols, firewalls, and intrusion detection will be addressed. The prevention and
containment of intrusion incidents, the incident response process, and the forensic
examination of a computer will be discussed. Credit: 3 semester hours.

ENT 1002 Social Entrepreneurship - As the traditional lines blur between nonprofit enterprises,

government, and business, itis critical that business students understand the opportunities
and challenges in this new landscape. This course will not only address how to start a social
driven business/institution, but also how it is possible for major companies to move social
responsibility from a cost center to a profit center. This course will therefore address through
case discussions, lectures, readings, guest speakers, and student presentations this emerging
field. Students will be expected to develop a pitch for a business plan for a social enterprise or
a plan/strategy for an already existing company to move its social responsibility function to a
profit center. Credit: 3 semester hours.

MGT 1000 Introduction to Business - An approach to understanding the function of business in

society and what society can expect from business. Major topics: economic and social
responsibilities, the functional areas; marketing, production, and finance; how businesses are
organized and managed; quantitate management tools; the future of business. Credit: 3
semester hours. Open to two-year business and accounting students only.

MGT 1001 Principles of Management | - Problems and processes of management: emphasis is

placed on the principles and practices of management and the functions of the executive.
Credit: 3 semester hours.

MKT 1001 Principles of Marketing- The role of marketing and marketing managementin the
operation of an economic system is studied. The environment within which the marketing
system operates and the structure, operations, resources and variables subject to the control
of the marketing executive are examined. Marketing principles, trends and policies are
emphasized. Credit: 3 semester hours.

MTH 1007 College Algebra and Trigonometry - The complex numbers; review of basic algebra;

functions and graphs; linear, quadratic and other algebraic functions; exponential and
logarithm functions; trigonometric functions and identities; inverse trigonometric functions.
(Not open to students who have completed MTH 1009.) Credit: 3 semester hours.



PCU 1020 Soundscape of American Popular Culture - Examines the pop cultural landscape

through the perspectives of sound. IN addition to a variety of musical genres, other
representations of sound will be explored. These will include voices of activism and protest,
comedy and drama, and performance art among others. Intersession and pre-session only.
Credit: 3 semester hours.

SPM 1001 Principles of Sport Management - This introduction to the professional area of sport
management discusses basic philosophy and principles of sport at all levels. The term sport

refers to all recreational competitive sports, exercise and fitness activities and dance.
Management encompasses the activities associated with administration, supervision, and
leadership. Credit: 3 semester hours.

SPM 1552 Diversity, Equity, and Inclusion in Sport - Multifaceted issues and perspectives on

the past, present and future interactions between sport and diversity, equity and inclusion in
society will be examined. Emphasis is placed on examinations of sport-focused topics
including social justice, equality, sustainability, tolerance, bias, discrimination and inclusivity,
and their connection and overlap with gender, racial, ethnic, age, sexual orientation, religious,
disability, and other types of issues faced by marginalized individuals and groups (e.g.,
athletes, teams, and sport organizations.) Credit: 3 semester hours.

SPM 2554 Name, Image & Likeness in Sport - Designed to educate and equip both students and
student-athletes with the knowledge, skills, and business intelligence necessary to understand and

navigate name, image and likeness (NIL) opportunities in sport. Students will learn about personal
branding and marketing opportunities, legal and financial obligations, entrepreneurship, and social
responsibilities. Credit: 3 semester hours.



